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LIFE JOURNEY MAP™
iValue Report™
Know your own values and understand their motivating nature
The iValue™ report includes the results of using the Life Journey Map™ tool. You have ranked 130
value-words, expressed by three synonyms each, that result in your meaningful values. The report
can help you identify, understand and use your own set of values.
Please look upon this report as an interactive learning experience, that can provide guidance and
access to your best individual self. Discovering your own values means living your own potential to its
full capacity.
What are the chapters of the iValue™ report?
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 Are different states of intentionality that, once activated, guide behavior and give meaning

 Describe a range of different preferences that someone manifests when talking or acting
 Are a dynamic set of choices that we ceaselessly rank and classify, according to the given situation
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 Are basic concepts that guide decision making and problem solving
 Emerge when we're confronted with different sets of values belonging to those we interact with
and then we're inclined to conflicts
 Evolve as we develop a new identity

The importance of values
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Values are a part of your internal GPS, your compass. It’s vital to understand the orientation of your
own values because they tacitly guide your behavior, your decision making and problem solving
processes.

By knowing your values, decision making and problem solving become more transparent and this
increases the availability for collaboration, with direct impact in conflict management.
The essence of what we define as motivation is valuing something. When we value something, we’ll
go after it. We don’t need reasons or someone to motivate us, we just need to know our personal
motivation, our own set of values. When we practice, actualize, or embody our priority values we
experience our lives as meaningful, significant, and important.

Values ranking and approach
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The Life Journey Map™ ranking process helps you identify your motivating
values, that make sense in your decision making, problem solving and conflict
resolution activities. The values from the reports will bring forth, at a conscious
level, what you do unconsciously, tacitly, revealing the lens you use to look
upon the world.

The report will disclose those values-behaviours you express and activate
through words, pointing out to the world your orientation, how you relate to
and look on a specific fact, your states of intentionality, and how you’d like
others to relate to and look on that specific fact.

Whether you are in the professional or personal environment, in an interaction
you’ll want to practice your own values, identified in the report. Practicing your
own values means experimenting your own life as being important,
meaningful.

You’re one step away from accessing your own field of values, your own self, the
way to look at and think about what you say and do, understanding that others
might have different values and experience reality and their own lives in a
different way.
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How can you value the information in this report, to your own benefit? We offer you a 4 step
model: the 4Values™ pattern:

Next steps!

You’re here now!

1

2

KNOW

UNDERSTAND

Know your values,
on each of the
dimensions of the
report

Your main values

Interpret values
with the help of
the information in
the report. You
can request a
counselling
session, to
identify the
relationship
between values
and realities in
your life
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OBSERVE

ADAPT

Establish a selfobservation
system for your
values in action,
use them
consciously

Practice your
values, look at your
personal and
professional
interactions from
other people’s
perspectives, adapt
your behaviour to
the context
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As a result of using the Life Journey Map™ tool, the first step implies the identification of the first 6
main values, that have obtained the highest scores in the ranking process. You have received those 6
values by email, at the end of the ranking process.
These are:
1. Knowledgeable  Being knowledgeable, aware, and educated.
2. Adapting  Adapting, changing, and adjusting
3. Honest  Being honest, truthful, and candid.
4. Independent  Being independent, autonomous, and self-supporting.
5. Balance  Balance, equilibrium, and harmony.
6. Choosing  Choosing, decision-making, and free will.
These represent the spearhead of your individual map, the one you chose the most often, to the
detriment of the others. They are significant, but not enough to understand how you make decisions
most of the time. That’s where the Pareto principle comes in, and, in this case, 26% of values are
responsible for 74% of behaviours.
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That is, 26% represent the approximately 34 values in your “Field of meaning”, which you’ll have the
chance to discover in the next pages. It’s the best predictor for your behaviours and it includes the
highest probability of solving problems through the values it contains.
The values from your Field of meaning, applied to the context, show you how you approach various
situations and how you solve problems.

Explore in the iValue counselling process:
Development exercise 1- Get to know your priority values
Remember!
1. Your actions are backed up by the values your scored the highest.
2. You’ll find the behaviours associated to these values in any common decision
making and problem solving situations.

Field of meaning/Development cycles
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(*) Explore this section with the help of the Values – My field of meaning Appendix

As a result of ranking your own values, you’ll not only discover the concrete values that define your
ways of thinking and acting, but you’ll also find out which of the three development cycles contains
most of your values. We cannot label any of the cycles as being better than the others, just more
suitable to various social, professional and personal contexts. From the table in the appendix, follow
the values in the field of meaning (those with a score greater than 4), on development cycles and
columns. Through the characteristics of each development cycle, you’ll understand the way you look at
yourself and the ways others look at you:
Journey of Self - Worth: "self&fit-in"  self-oriented and with abilities to integrate and adapt to the
requirements of the environment (20%) C1-C3 columns
Individuals acting from this cycle are seen by themselves and others as motivated by their ability to fit-in,
and fulfill the expectations of their social setting (family, work, friends, and culture). Often people in this
cycle experience feedback as potentially threatening. People score these values high, because they’re
either missing or absent in their lives.
Journey of Self-Expression: "learner&influencer"  you consciously act to creatively influence both
environment and climate (63%) C4-C6 columns
Individuals acting from this cycle experience themselves and are observed by others as acting according
to their ability to consciously and creatively influence their social and physical surroundings. Often
people in this cycle experience feedback as risky but necessary and important to their personal
development. People score these values high, because they perceive them as motivating, as bringing
satisfaction and reward.
Journey of Selfless-Expression: "me beside myself"  natural, spontaneous, you do what is right,
without pursuing recognition or reward (16%) C7-C9 columns
Individuals acting from this cycle experience themselves and others as being natural and spontaneous-doing what is ‘right’ while acting without concern for recognition or reward. Often people in this cycle
have established indirect measures of feedback that they intentionally monitor. Consequently
interpersonal feedback, although important, may not be as influential. People score these values high,
because they perceive them as being aspirational, worth fighting, working and searching for.
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Journey of Self - Worth– Concerning values
In the “Journey of Self - Worth” (columns 1-3) you’ll find the concerning values. They can have two
different characteristics, both of which can be demotivating and draining:
1. they can score high, because they are missing and this absence concerns you, or you’re not able to
practice them enough. Your inability to practice those values stresses you and makes you feel less
capable of delivering the best you can OR
2. they can score high, because they represent a set of behaviours you feel you have to consciously
deliver for personal reasons (ex. being a parent, son or daughter, husband or wife, a leader at the
workplace), but practicing these values doesn’t fulfil you. In fact, practicing them can be exhausting.

Explore in the iValue counselling process :
Development exercise 2 – Understand the nature of your concerning values
Remember!
1. Your concerning values can be lacking or draining.
2. They influence the personal or professional social roles you have to fulfil.
3. Being aware of how your concerning values manifest themselves, you can take
significant steps to living your motivating values to the fullest.
4. Keep ceaselessly “tracking” how these values manifest themselves and link
them to personal or professional contexts in your life.

Journey of Self-Expression – Motivating values
In the “Journey of Self-Expression” cycle you’ll find the values that are motivating, rewarding, and
satisfying, the ones that make you move forward. An opportunity to practice these values is what
gets you up and out of bed in the morning. On the 9-column Life Journey Map™, your motivating
values tend to group themselves in two or three columns, in the middle of the map. Performing
motivating values is replenishing and self-sustaining.

Explore in the iValue counselling process :
Development exercise 3 – Understand how motivating values influence you
Remember!
1. The idea of motivating values field, that is responsible for 80% of your
perceivable behaviours.
2. Once practiced, they energize you and give your actions meaning.
3. That you can ”track” some other forms of expressing those values through new
behaviours or internal dialogue.
5. Now you can identify if, in your collaborators circle (both personal and
professional), there are people that share the same values, manifested through
noticeable behaviours.
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Journey of Selfless-Expression – Aspirational values
Values that are aspirational, that we are seeking and striving for, are what inspire our growth and
change. These values appear to the right of your Motivating Values Cluster in your Field of Meaning.
Identifying values from this cycle helps you understand your aspirational horizon, what are the things
you aspire to, that define your identity “beyond you” (see columns C7- C9).

Physical- Feeling- Thinking
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(*) Explore this section with the help of the Physical- Feeling- Thinking Appendix
We’ve seen how values are distributed on the three development cycles and on the field of meaning,
and now we’ll see how they’re distributed in the Physical, Feeling and Thinking categories. Your
preference to one of the three categories will reveal the way you build, through language, the
interaction with the others, using action, feeling or intellectual verbs. Follow the table with your
individual results, the explanation for each category, and go through the auto-analysis at the end.

Physical (35%)
Your orientation in the world and in relationships is mostly physical and action-oriented. People like
leaders of organisations and technical professions (engineers) often score high in this area.
Feeling (28%)
Your orientation in the world and in relationships is mostly influenced by the emotional register.
People like teachers, consultants, therapists often score high in this area.
Thinking (36%)
Your orientation in the world and in relationships is mostly influenced by the intellectual register. You
direct yourself, in both individual and relationships, towards global, systemic concepts (religion,
philosophy). People like scientists, philosophers, researchers often score high in this area.

Explore in the iValue counselling process :
Development exercise 4- Dominant channel vs Values vs Language
Remember!
1. The dominant channel, which you use in your speech while interacting with others,
having the values it includes as its “lens”.
2. How the other two channels manifest themselves in speech and types of
professions.
3. How you can connect through dialogue with those around you, knowing that most
of the population has Feeling as its dominant category.
4. If you want to create common understanding, you’ll want to gradually adapt your
speech (language shifting) to your partner’s dominant channel.
6
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Explore in the iValue counselling process :
Development exercise 5- Emotional balance, Energy, Career, Personal
Mission
Self-soothe- Co-soothe- Agency- Career
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(*) Explore this section with the help of the Self-soothe- Co-soothe- Agency- Career Appendix
We invite you to take a look at the last section: Self-soothe, Co-soothe, Agency, Career, that shows
the distribution of your values, on each of these categories and what’s the one that includes the
most values.
You understand how your own identity orients itself towards one of the three channels: Self-soothe,
Co-soothe, Agency, but also the way you look on Career, in a more profound and meaningful way.
Self-soothe and Co-soothe are the resources you use to emotionally balance yourself and the others,
when you feel overwhelmed, in stress management situations. Stress can emerge when:
- there’s a lack of space of manifestation and practicing of your own motivating values
- you use your individual values and a conflict emerges between them and the values of the others

Agency- these values help you understand what are the behaviours that define and accompany your
actions, what are your resources of proactivity.
Career- these values describe, for you and those around you, your approach on career, beyond the
job description. Career values are a reflection of Agency values, from the perspective of unanimously
accepted social roles.
Career values can outline your personal Mission! When you know your purposes very well, what are
the values that define your career and personal mission, you can easier carry out the objectives in
your life, the activities, on each of the social, professional or personal roles of your identity.
Thus, you put to work your entire system of values, motivations, potential, previously identified in
this entire learning experience.

The benefits of a Life Journey Map™ report
 FIELD OF MEANING: you know what’s the best predictor for your competencies, the ability to
work with others and your way of looking upon the world (worldview)
 MOTIVATING FACTORS: you have identified your own set of values, what gets you out of bed In
the morning, what motivates you
 VALUES-EXPERIENCES RELATIONSHIP: you’ve understood how past experiences facilitated
expressing your own values and how each of those experiences included part of your values
 CAREER: you’ve identified your personal mission from the values point of view, beyond your
current or future job title
 SPEECH: you know now what types of verbs your word registry includes (physical, feeling or
thinking) and how can this help your cooperation competence
7
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What could come next?
Understanding of how you can use your set of values in various experiences, but also personal
and professional initiatives:
 DECISIONS: knowing your main values, you discover how you can access your own system of
decision making, in a much more transparent manner
 PERMISSIVE ENVIRONMENTS: to be able to identify, in a conscious manner, the working
environments that allow expressing and displaying of priority values
 CHANGE: how values back you up in any change process, either personal or professional,
helping you choose what’s meaningful to you
 SHARED MEANING VS. MEANING GAPS: how to diminish the distance between shared
meaning and meaning gaps
 LANGUAGE SHIFT: understand that the people in your team look at the same problem through
different lenses and understand what are the behaviours activated through words that lead to
joint language and cooperation

If this self-knowledge experience helped you understand more about yourself and challenges you
to want even more, for you, or for your team/company, contact us at ljmap@humandeveloper.ro
or through the online form on our website, in the Contact area.
Enter our website www.humandeveloper.ro and access one of the Life Journey Map™ case
studies in the Library, which expatiates what other information you could further discover.
Also in the Library you’ll find the FAQ section (Frequently Asked Questions), which will provide
answers to some of your questions, until your meeting.
Thank you!
The Human Developer team
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Appendix: Values - My field of meaning

Appendix: Physical- Feeling- Thinking

Appendix: Self-soothe- Co-soothe- Agency- Career

